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Hotel Lineup (12 brands, 48 facilities across 7 countries and regions)
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Henn na Hotel Premier Kyoto Eki Hachijoguchimae
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Henn na Hotel Premier Kyoto Gojokarasuma
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Henn na Hotel Osaka Shinsaibashi
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Henn na Hotel Osaka Namba
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Henn na Hotel Kanazawa Korinbo
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Henn na Hotel Komatsuekimae

TONOE LIS IT127 5N 2485

@€ vt
WA/ DX

Mantenno Tsujinoya
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Henn na Resort & Spa Kansai Airport
i‘ RXRZTTIL

BhHATIVIER 1§55
Henn na Hotel Fukuoka Hakata
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Henn na Hotel Premier Kagoshima Tenmonkan
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Henn na Hotel Premier Nara
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HOTEL VISON

Hatago VISON
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Henn na Hotel Premier Nagoya Fushimi Ekimae
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Henn na Hotel Laguna Ten Bosch
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Henn na Hotel Premier Sendai Kokubuncho
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Henn na Hotel Maihama Tokyo Bay
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Henn na Hotel Tokyo Ginza
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Henn na Hotel Tokyo Akasaka
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Henn na Hotel Tokyo Hamamatsucho
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Henn na Hotel Tokyo Asakusabashi
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Henn na Hotel Tokyo Haneda
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Henn na Hotel Tokyo Nishikasai
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Henn na Hotel Premier Tokyo Asakusa Tawaramachi
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Watermark
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Watermark Hotel Okinawa Kume Island
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Watermark Hotel Okinawa Miyakojima
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Hotel Inspira-S Tashkent
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Henn na Hotel Seoul Myeong
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Za—3-7
Dong

GREEN WORLD
HOTELS
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Green World Grand NandJing
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Green World ZhongXiao
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)Guam Reef Hotel

On The Beach in The Heart of Guam
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Green World Mai - NanJing
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New World Hotel
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Green World Taipei Station
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Green World ZhongHua
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Green World Flora Annex
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Green World NanGang
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Green World Triple Beds

Marriott Cappadocia Watermark Hotel & Spa Bali Jimbaran Guam Reef Hotel L
SHBE %1%/ Company Name H.I.S. RFIVKR—IVTF 1T 28RS H.I.S. Hotel Holdings Co., Ltd.
Company Information 8% 3L /Established 20165118 November, 2016

iézkﬁ/Common Stock 1 0,000,000H 10 million Japanese Yen
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BEE 54t/ Subsidiaries and Affiliates

Kamiyacho Trust Tower 5F 4-1-1 Toranomon, Minato City, Tokyo, Japan 105-6905
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The policy of HIS Hotel Holdings
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The Policy of HIS Hotel Holdings is to provide an enjoyable hotel hub travel and convenience for business use.

In pursuit of the 5 core values of “connection,” “comfort,” “advancement,” “curiosity,” and “productivity,” we combine productivity with efficiency, providing
more enjoyable experiences at more reasonable prices that spice up the lives of our customers.

HIS Hotel Holdings currently operate, under 12 different brands, 48 facilities across 7 countries and regions.
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Bland Line up (12 brands, 48 facilities across 7 countries and regions)
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The policy of Henn na Hotel is to be “a hotel that promises to keep changing.” We continuously seek “innovative ideas” to “make our hotel cozier for guests.”
Because of the popularity of the “Henn na Hotel” brand, we have extended our services into the upper class “Henn na Hotel Premier”.
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Entertainment front Robot concierge Express Check-in Lounge
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EBFRVOLET, (—EBRRC) 5o (—&BARTIV) Check-in system that completes check-in Breakfast, sweets, alcohol and soft drinks are
Dinosaur robots, humanoid robots, and characters Provides information about the facility. It also n 75 little as 10 seconds. (Some hotels provided free of charge. (Some hotels only)
projected using holograms welcome guests and controls guest room’s air conditioning, lighting, only)

assist with check-ins. (Excluding some hotels) and other accessories. (Some hotels only)
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In addition to the Henn na Hotel policy of “a hotel that promises to keep changing,” Henn na Hotel Premier has established and pursues 3 core values in order to offer guests an
even more high-quality, exciting and moving stay.
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The design of the hotels uses the latest technology to express the tourist attractions and traditional crafts of the area in which the hotel is located.
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Focusing on eco-friendly amenities, we use toothbrushes made from rice husks, slippers with paper bands, and other eco-friendly materials
to minimize the use of plastic.
190707 LOFERKETRE R EROEBETEL] —best hospitality—
ABTREC TV —EREL T OE—ICTILI T REI -V v 7R FRAL BRI TIFIRWAELEFZ I —2—Y —N— EREET AT«
EZRAB e RRY T NN EF —ERRIERY T+ HEE E o

We use fragrances and music in the lobby area. We also provide a free water server and high-quality amenities. In addition, our staff
undergoes high-level service and hospitality training.
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as most brand-themed room sponsorships in a hotel chain.(19,Sep,2025/44types)
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As part of Henn na Hotel’s multi-brand strategy, we have developed hotels with

® @WK/ 0¥

WK e XD
Mantenno Tsujinoya ! ¢

KABR. 7 6 FEEHBAEREREOHRHIERINZ 55 > 2FR
B EESEREZSELIVRITZ. BINEORZ1300FDEES %R
HRRDIDERRE, 2024FLEOARMYETEZKT. O1VILAA
— hEHHR. 2ERINY FEEALE LT,

You can enjoy soaking in natural Onsen, savoring artisanal Tsujinoya
Kaiseki cuisine, and strolling through a vast garden. Renovated in fall 2024.

hot spa bath facilities and located in resort areas as “Henn na Resort & Spa”.
We opened our first facility, Henn na Resort & Spa Kansai Airport, in Nov 2024.
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Watermark Hotels blend in with the nature, culture, and people of the region in which hotels are located, and offer a comfortable space and hotel stay that

appeals to the five senses, just like the source of life, "Water," which is the name of the hotel. We also aim to be a hotel that all guests who stay with us feel is
a place they want to return to, and we are committed to developing the tourism industry in the region in which the hotel is located.
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Watermark Hotel & Spa Bali Jimbaran
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Watermark Hotel Okinawa Miyakojima
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Watermark Hotel Okinawa Kume Island

HOTEL VISON is a 155-rooms, and 6 standalone villas inside
the commercial facility VISON in Mie Prefecture, while Hatago Iy
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VISON is a collection of four different buildings with 40 rooms. HOTEL VISON Ha t:go VISON
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Green World Hotels  Green World ZhongHua Hotel Inspira-S Tashkent / Tushher CAPFAODCIA

Marriott Cappadocia

Guam Reef Hotel

L el ™), LS e U

TT7LDOHRHRECHK, E—F70O> AR BRI KBEILINT Y - REE

AIEFRICIBHRTIVERBETIRER LART2 IN= T4y MR T=Ib,

NI ¥ty bPFELWA ST
=71 7=V ERE, BAREMIS.
A beach resort in the center of Tumon,
Guam.
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Green World is Taiwan's largest hotel
chain, with 13 hotels in Taipei.
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Four-star hotel with 140 rooms, a grand spa,
a large restaurant, and conference rooms.
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Total 295 rooms, the big resort hotel with 2 restaurants,
pool, spa, and large banquet rooms.
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Furniture and fixtures in hotel rooms and public areas are made from recycled materials.
A=HZvaAyb &FERLEE2FNERBE  Towels made from organic cotton.
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Water-saving units are installed to reduce excessive water usage.

Installed the POWER GUARDS to optimize power consumption.
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Participation in nature conservation activities such as beach cleaning.
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For environmental reasons, some amenities and hotel wear are not automatically
placed in guest rooms but are available in amenity bars for guests to take when
required. The amenities are also made from environmentally-friendly materials.
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